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EXPERTISE IN:

- Marketing Communications - Departmental Infrastructure,
including budget administration

= Public Relations
- Team Building

- Creative and Project Direction
- Author of initiatives, grant

- Global Strategic Thinker proposals, and collateral

- Crisis Management - Generating revenue streams

- Account Management, - Social Media, End-user
Acquisition, and Retention experience, and SEO/SEM
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Consultant Services

Project Manager/Director

- Nevada Care, Inc. - AeroVironment, Inc.
- Author of a government grant and supplement - Worked with an outside creative vendor to revamp
funding RFP’s to educate minority and other socio- the Power Processing Systems brand, including sales
economic groups per center’s mission sheets, brochure, and trade-show materials

- Stereo D.LLC. - Silver & Freedman APLC
- Coordinated industry trade show booth logistics - Generated new revenue stream using their online

training webinar series
- Worked with in-house creative team to author

marketing and recruiting collateral along with - Researched business and consumer behaviors online;
implementing a reporting and tracking tool to show recommended specific solutions to exceed online
progress of projects training attendance and viewership of site
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Main Street Pictures, Inc.

- Created the “Buzz’ in media outlets

for animation and CG projects

- Defined market segments, executed
marketing and communications
plans, optimized MarCom

infrastructure and brand

- Authored $3 million USAID grant

for the creation of a comic book

series for social change
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Market Analysis

Market Performance Research

ROI Ratio Chart

- Provided production cost to Box
Office revenue ratio

- Modeled marketing initiative costs to
ROI

= Market share analysis

- New business development
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University of Nevada: School of Medicine
Marketing, Communications Manager

- Developed and executed strategic advertising,
public relations, and marketing programs

- Successfully fulfilled a need for updated program
marketing materials, which increased patient base

by 70%

- Collaborated with outside vendors to create a
CDC online website and media campaign

- Gained FREE national marketing from Blue Cross/ \AAVAA | SOOqUitnOW.OI"g

Blue Shield, Pfizer, Susan G. Komen Foundation, and
sponsorship from NASCAR
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Discus Dental, Inc.

Online Marketing Manager Regional Marketing Manager




Marketing Materials

This booklet satisfied a three-fold marketing requirement
- Updated a confusing, non-branded pamphlet to an educational booklet for the target market
- Fulfilled a grant goal of distributing 100k

- Utilized in statewide Nevada Hospitals to meet their requirements for JCAHO licenser

“Smoke?
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Creative Direction

~ Power Processing Systems
| Put your concepts to.the: st

did you know...
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Online Project Direction

[ SILVERF|

- Collaborated with outside web developer to
create an updated, user friendly website, and
back-end maintenance platform

- Utilized key social mediums, such as NEWSROOM
MetaTags and marketing segmentation tools G e

to maximize optimization of site

01/01/2011 CLIENT ALERT:
11/12/2010 CLIENT ALERT: N
10/29/2010 CLIENT ALERT:

ARTICLES OF NOTE:

- Developed and implemented a strategic iy, e
marketing plan to publicize the new site,
including the ease of a new registration
process for events and educational webinars

04/04/2011 Music Industry Newswire: A - featuring Gregory N. Weisman
03/28/2011 MR Executive Online: NCA } - featuring Beth A. Schroeder
02/28/2011 MSN8BC Carcers: ; - featuring Beth A. Schroeder
0

2/24/2011 Music Industry Newswire:

NEWS ARCHIVE:

Thursday, May 12, 2011



Online Project Direction

- Collaborated with the National Cancer
Institute, CDC, and Banyon Communications
to develop a national campaign

- Online website was created that included
personal testimonies, blog, and chat room

- Offline marketing efforts included building
relationships within the community, radio
and television ads, along with distributing
educational booklets to target groups
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JASON HARTRICH

323-669-0176

www.jasonhartrich.com
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